




 
          Monthly Highlights 

 
 
MESSAGE FROM THE ASSOCIATION MANAGER 

A message from Sail America’s Association Manager, Peter Durant. 
 

WAYPOINTS COVER STORY  
 Sail America talks to Dyer Jones. 
 
OCEAN FACT OF THE MONTH 
 Sailors for the Sea Ocean Facts! 
  
MEMBER NEWS 
 

Sail America announces New Members; Sail America member referral - Mathiesen 
Marine; Marlow-Hunter signs OEM deal with SmartPlug Systems; Navico launches new 
digital brand; BoatUS: 2015 List of Top Ten Boat Names; West Marine rolls out Father’s Day 
photo promotion; US Sailing Summer Sailstice Celebration; Sailing official threatens to 
move Rio Olympic events from polluted bay. 
 
BOAT SHOW UPDATE  

Sail America Industry Conference (SAIC).  
 
 

 
SEND US YOUR COMPANY NEWS! 

Sail America News is interested in your firm’s news, events, activities and job postings. 
Send press releases or inquiries for consideration to Peter 

Durant: pdurant@sailamerica.com 
 
 
  

mailto:pdurant@sailamerica.com


Dear Sail America Member, 
 
Next month (June 22-24) Sail America will host the Sail America Industry Conference (SAIC), 
sponsored by B&G, in Newport, RI.  I hope you are planning to attend.  This event offers you the 
opportunity to network with other sailing industry leaders and learn from a great group of 
speakers who will guide discussions around the Buyers Journey, Customer Lifecycle Marketing and 
best practices for Modern Marketing.  SAIC allows us to come together as an industry, plan for the 
future and determine how we can best work together to grow the sailing industry.  For details and 
registration, visit the Sail America Industry Conference website. 
 
Sail America’s Strictly Sail Pacific (SSP) show is behind us – it was a great show!  An analysis of our 
show data reveals some very positive trends.  Building on strong sales in 2014, consumers returned 
in larger numbers again year to buy boats, gear and equipment – nearly 20 boats sold during the 
show!  Several of you commented that the crowd appeared younger and our survey data confirm 
this.  In 2015, 79.8% of the attendees were under the age 65, up from 52.6% in 2014. This is 
counter to recent data showing that sailors are getting older – and our SSP data is a positive 
indicator for the health of our industry.  In addition, consumers attended from 27 different states – 
up from 19 last year. 
 
SSP was a great show!  Thank you for your direct comments, as well as feedback through the 
recently distributed online survey.  As we begin planning for next year, it is critical that we 
incorporate your thoughts into our planning process.  The Sail America Boat Show Committee will 
meet soon and begin the task of planning for 2016. Your contributions in this crucial survey will 
help in creating changes to improve the show both for exhibitors and for consumers attending our 
event. 
 
I would like to congratulate the winners of our Best-in-Show Awards. More than 220 great booths 
and displays were evaluated by our expert panel of expert judges and in the end, the following five 
awards were presented:   
 

• Best Booth Display under 201 sq ft: Mantus Anchors 
• Best Booth Display over 200 sq ft: Spinlock 
• Best Boat Display fewer than Four Boats: Lagoon America 
• Best Boat Display Four or More Boats: Jeanneau America 
• Best in Show: West Coast Sailing 

I look forward to seeing you in Newport, RI and exploring the possibilities that the future holds for 
the sailing industry. 
 
Good Sailing, 

 
 
 
 

Peter Durant 

http://www.sailamerica.com/events/saic/
http://www.sailamerica.com/events/saic/
http://www.mantusanchors.com/
https://www.spinlock.co.uk/en-us/
http://www.cata-lagoon.com/index_uk.php
http://www.jeanneau.com/
http://www.westcoastsailing.net/


 

Waypoints__________ 
 

 
 

 
 
 
Dyer Jones has seen it all. A lifetime in and around boats, starting with the family business 
building Dyer boats, most notably dingy, but hey, what about the Glamour Girl? Dyer is 
considered the most experienced America’s Cup administrator; 40 plus years and 12 AC 
campaigns, including his own stint onboard the 12 meter, Columbia. A former New York Yacht 
Club commodore, proud owner of several Concordia yawls, still racing on S boats with his 
buddy Senator Sheldon Whitehouse while holding down his day job as CEO of the Herreshoff 
Museum, where shall we begin…  
 



 

Obviously you were introduced to the world of boating at an early age, 
share with us a little bit about your family history and Dyer dingy. 
It really was a lot of fun. My grandfather on my mother’s side, they’ve been around Rhode 
Island for generations, started the business after he finished his duty in World War I. He 
originally went into the family business as a cotton broker, but not enjoying it as much as boats, 
he formed the company in 1927. My grandfather started off building high speed powerboats, but 
he is better known for the dingy, his first was the lapstroke dingy, meaning the wood planks 
overlap. He actually collaborated quite a bit with the designer Phil Rhodes, in fact I believe that 
in the 1930’s anything he produced were exclusively designed by Rhodes, who by then was 
designing boats like the 12 meter, Weatherly. 
 
 About 20,000 boats have been produced by the company, both sail and power. The popular 
Glamour girl started out as a 16ft inboard powerboat launch and was designed by naval architect, 
Bill Luders in 1951. Nicholas Potter and my grandfather became friends and Potter designed the 
Dyer 29 and Dyer 40; interesting fact, Potter worked in the design office at Herreshoff 
Manufacturing Company in the 1930’s. But for the company, the most popular remains the 
dingy. I was just at the shop this morning; I am not active in the management of the company 
any longer, but I am still a shareholder. Happy to report they are still going strong, they are full 
with new boats, repairs, winter storage. 

Don’t suppose you have a Dyer dingy? 
 I have several.  Around 1975 I found a 21ft Dyer motor craft powerboat, which my grandfather 
built in 1929 and which my grandmother raced in the powerboat races in Newport in the 1929-
30.Though I still grew up on boats, my family moved away when I was about 8, so my 
opportunities were considerably limited. When I was in university, I would take the month of Jan 
off for “independent study” and I would stay with my grandmother in Providence. After my 
grandfather died she ran the business and she was actually better at it. While my grandfather 
could sell ice cream to Eskimos, it was my grandmother who had the business brains. During the 
heyday of motor boat racing in the 1920 and 30’s my grandmother would race in Newport, the 
Dyers were fast, but in a straight  line not as fast as a Gar Wood, but they could turn much better, 
so at the turn they made up what they lost on the straightaway. 



 

When did you join your grandfather company, The Anchorage Inc?  
After my grandfather died. I was still taking courses in Boston in law, management but I began 
working for my grandmother in the business starting in the glass shop, woodworking shop; I 
knew enough to be dangerous. When my grandmother died in 1972 I took over running the 
company and I was really fortunate because I had employees that had worked for the company 
for 30 or 40 years. I left the company in 1995 when I was asked to go to New Zealand to 
organize the challenger races for the America’s Cup. 

 Forty year involvement with the America’s Cup, you must have lots of 
memories, but for most Newporters the most vivid AC memory is the day 
we lost the America’s Cup in 1983, what do you remember of that fateful 
summer? 
It was an interesting time, we had a lot of fun that summer. I had many beers and shrimp on the 
barbie at the Royal Heartbreak Hotel, which was the Australian journalist, Rob Mundle’s house 
in Newport. 
 
My committee’s job was to run races. Firstly for the defenders which that year was Liberty, 
Defender and Courageous and once that was over, then run the races for the AC match. We knew 
that Australia II was a good boat, given the right conditions, which were light winds. Liberty was 
by no means a spectacular 12 meter, I think it was the skill of Dennis Conner and his crew that 
actually made it as close as it was. Dennis is a smart, smart sailor, Tom Whidden  is phenomenal 
tactician. Australia could have won 4 to 1 if it were not for the skill of Dennis and his team. 
They had the right conditions, it went very light at the end of the 4th leg, also there was a pretty 
good spectator fleet which blanketed the wind.  Dennis sailed a more conservative, defensive leg 
and Australia II got a better wind shift, better boat speed. Once you get a 12 meter moving, they 
can carry their way for quite a while. Australia II just sailed right around Liberty, the breeze 
filled back in and it was a very competitive last leg, except now they were 40 seconds ahead. I 
think there were 26 tacks in that last leg; I mean Dennis was just hoping something would break 
on Australia II with all the tacking. 
 
I was following on the race committee boat and we couldn’t get a good reading on the wind 
because of the large spectator fleet, the wind had reduced to about 5 knots. Liberty went around 



 

the mark, almost directly downwind, then Australia II around the 4th mark, sailed much higher 
course,  they had a little bit of a shift, a little puff, they eventually jibed and went ahead, 
remember those  legs were 4 ½ miles long, it was an eternity. 

It seemed that in the early days the AC had more of the fun aspect, Ted 
Turner certainly was a bon vivant, how about his sailing abilities?  
Ted Turner was a hell of a sailor, going back to his days at Brown University. Garry Jobson’s job 
was to keep a leash on him. Those days were really a lot of fun, there was less of a corporate, 
institutional aspect to it. I joined the Columbia team in 1967, basically as a dock boy. Then one 
of the crew got injured and I got a chance to sail on the boat; that was how I got my start.  I was 
invited to sail again in 1970, got hurt, then in the race in 1974, through acquaintances I was 
invited to sail on the mark boat and in 1977 was invited to join the racing committee as an 
auxiliary, then became a regular member of the NYYC racing committee, and served through 
1984. 

It’s interesting how one thing leads to another, in your case, you moved on 
to become the regatta director for the Louie Vuitton series, another 
exciting period in AC racing. 
 In 1987 I was in Western Australia as part of the America II syndicate for the New York Yacht 
Club, at the time I was rear commodore of the club, later in 1991-92 I became commodore. 1987 
was the time when Dennis won the Cup back and it began the first of the court fights. Basically 
the courts said, listen, you guys figure this out among yourselves, handle your own fights. I 
served as chairman of the arbitration panel, from 1989 through the match in 1995; in fact, I was 
the one constant, through that period.  As a result of the arbitration experience, my business 
background, my race management background, I was invited to become the President of 
America Cup Challenge Association, a business company put together on behalf of all the 
challengers to the 2000 cup.  We created a company in Rhode Island called ACCA; all the 
accepted challengers were shareholders. One of my first jobs was to find sponsorship for the 
challenger series. 
 

What was the biggest challenge with this job organizing the AC races?  
The commercial side, raising the money! We were fortunate because we had someone we could 
talk to very quickly and that was Louie Vuitton. Bruno Trouble was one of the people 



 

representing Louie Vuitton and trust me we had meeting where we both walked away mad. My 
job was basically to make money. It cost money to run the events. We had other companies who 
were interested in taking the position of sponsoring the challenge and even though the other 
companies offered more money, the challengers voted to continue the good relationship with 
Vuitton. I had the money to run the event, this was surplus money. 

The cost now for an America’s Cup event is astronomical, but is it 
comparable to dollars spent say, just 5 years ago? 
 Definitely no. Understand, I think the Cup is a wonderful event, it has always been on the 
cutting edge as far as technology is concerned, always pushing the limits, nothing wrong with all 
of that. I think it is being grossly mismanaged and the last one was, for a long time, grossly 
mismanaged. They are pissing money away, quite honestly, wasting a huge amount of their 
resources. They have gone into making it a bigger “production” and production costs. TV 
doesn’t make money on this particular event. You can sell broadcast right, in some cases you are 
better off producing a first class product and giving it away. The money is being made on the 
sponsorship side. 
 
I’ll give you an example. In 2007, just to run the racing side, not the commercial side, not the TV 
or anything else, just the on the water people and assets, such as the boats, the fuel, the lunch 
boxes, the umpires I brought in from all over the world, the budget was only  close to 20 %of the 
cost of the entire event.  Which means the event was costing 5 times more than the actual sailing 
cost. Everything else was marketing, branding, TV; a huge expense. That 2007 budget was 
double my entire event budget in 2004. I think it started to get out of control in 1992 when they 
started hanging all kinds of bells and whistles that were not event related, how many concerts do 
you need of the Beach Boys??  And the support staff needed for these events, I think I would 
rather go with a promoter  and take a cut off of him if there is one and not take the risk; now that 
is just Dyer Jones being a conservative old Yankee. Let the promoter take the risk, I don’t need 
ticket sellers, etc, let the people who know that business do it. I didn’t want to do the TV 
production, I wanted to get the best people in the world to do it for me and I did just that, guys 
who won sports Emmys, what makes me think I can do it better? I think today trying to bring a 
lot of this under their umbrella is wasting a lot of money. 
 



 

How do you feel about the new America’s Cup boat design? 
 It will pass. Just like the J boats passed, like the schooners before them passed, and just like the 
12 meters passed; these too shall pass. I will tell you an interesting conversation. Back in 1998 I 
was having a beer together with Peter Blake in Auckland, outside of all the competition, I think it 
was his birthday and we were just relaxing with a beer. Peter was complaining about how so 
much time was spent in the sponsors’ offices. He said to me, “ you know we should all go out 
and build one J boat, with one major sponsor, use their branding and it would solve all these 
problems” he felt he could make it happen. Two teams built their best J boats, I mean these boats 
are elegant, fast, maybe not as fast as some of the boats out there now, but they are pretty 
majestic.  
 

 The America’s Cup of today is aiming towards a younger generation 
obsessed with instant gratification and speed, what is your opinion?  
It was always about speed, obviously it was harder to see the speed difference in a 12 meter 
unless they are close together. But that is going to be the case even with the catamarans; only if 
they are close together can you get the sense of speed.  I think the TV production helps a lot; the 
production they did the last time was spectacular. They hired some people who knew what they 
were doing, Dennis Harvey being one of them. The graphics were fantastic. If you are aiming for 
the masses, TV and the special effects is where the cost lies, but it is also what makes it 
understandable or you won’t have an audience. Also now I don’t need to be sitting in front of a 
TV, I can pick up my mobile device or my laptop, sure it is exciting to watch on a big screen, but 
if viewers can get instant gratification watching on a mobile device if available, the AC is not 
going to get the same broadcast revenue from those traditional sources. 

The Italian syndicate, Prada, recently announced they were pulling out of 
the race. What is your reaction, I know you’ve had a long relationship with 
the Italian syndicates. 
The first Italian challenge was in 1983 which was Azzurra from Yacht Club Costa Smeralda. 
They were the challenger of record in 1987 and 2004, they have a wonderful history in the AC. I 
think it is regrettable that they pulled out. They have not enjoyed the same success as New 
Zealand on the race course but they certainly have brought a lot of wonderful people to the event 



 

and contributed a real international flavor. I’m sorry, but you get a bunch of Aussies, a bunch of 
Kiwis, a bunch of Americans and Brits all speaking English, you don’t  get the international 
flavor as you do with Italian or French or any other European  participation. It doesn’t work the 
same way if it is just English with a difference accent, which by the way historically is the way it 
always was in the America’s Cup. When you consider that it was in 1970 with the advent of the 
multi challenge format and the challenge from Frenchman, Baron Bic, that it was in fact the first 
non English speaking challenge. He has been criticized for his “Frenchness”, his arrogance, but 
he was ahead of his time in many ways. 

How much of a threat do you feel Ben Ainslie will be with his British 
challenge? 
 Let’s face it, Ben is a hell of a sailor and he could be a threat. I don’t know what kind of an 
organizer he is in terms of campaign, which is everybody’s Achilles heel. The criticism we have 
seen recently about team New Zealand, basically of forcing Dean Barker out, that is a structural 
issue within the management of the team. Maybe they thought it was time for new blood to come 
on board. The usual process, and it certainly was the process Russell Coutts used with Dean a 
decade ago, was you earn your way unto the boat. If you are going to be on the starting lineup it 
is because you are better than anyone else in the starting lineup and Russell recognized that and 
gave Dean a chance. I don’t mean anything against the people who are coming in to replace 
Dean, in my view, Dean didn’t lose the job he is still better than anyone else. Maybe the time had 
come for him to part ways; I think it has been marvelous that the Kiwis have been loyal to their 
own teams. 

Which brings up the subject of one team, one nation, for example a British 
challenge with a team composed of just British nationals, which was the 
case in the early days of America’s Cup races. 
 It is not a requirement in the Deed of Gifts so you can’t enforce it. There were traditions, the 
Brits showed up with all Brit crew. The deed has been changed in 1956 to reduce the 
requirement length of the waterline so they could go from J boats down to 12 meter. It was 
changed again after 1983, because the Deed of Gift states that we have to sail between May 1st 
and November lst; never having taken into account that the race might be held in the Southern 
Hemisphere, where those dates would be in the dead of winter. 
 



 

I think it would be meaningful if there was more national identity with the teams, having said 
that I realize we are in a free agent business where you sell your services to the highest bidder 
and the best package. 
 

 Will you go out on a limb and reveal who you consider to be the greatest 
sailor? 
 There are so many different aspects of our sport,, that I would be hard pressed to say; there are 
people who are so phenomenal in the America’s Cup arena, I don’t know. I will suggest someone 
like Harold Vanderbilt who was not only an excellent helmsman but also a phenomenal team 
organizer which is important today. You’ve got to be both the spiritual and physical leader; be 
the glue that holds the team together. Peter Blake was the same way, he was smart enough to 
know that yes, he was a good sailor, but he was not of the caliber of match racing sailors like 
Russell Coutts, Chris Dickson or Dean Barker, but Peter was a hell of a team leader, he proved 
that in the Whitbread races, in 1989-90 he was the victor in every leg. 

There is quite a bit of brainstorming going on in the Sail America 
community regarding the best approach to bring more people into the 
world of sailing, particularly the younger generation, would you like to 
share your thoughts on the subject? 
 There are several paths but they all come down to opportunity, whether for an adult or child. I 
happen to think get children involved in a fashion that is non- threatening. One of the dumb thing 
we do, because it happened to my own kids, you show up for sailing lessons and here in New 
England anyway, the first thing you have to do is take a swimming test; who wants to jump in 
the water when it’s 50 something degrees, are you crazy? I know it is a requirement for the 
program but we are not doing it right. So it has to be opportunity, we’ve got to create the 
possibility for kids to participant; for adult we need to create the interest to at least give it a try. 
You have to do it mostly through word of mouth for adults, extend an invitation to someone on a 
nice day, not when there is fog and cruise ships bouncing around, coach them into it. For 
youngsters, if it is fun, they will have fun. In my view, the instructors are the key, just like in 
schools. If the teachers are committed and nice, enjoyable people the kids will enjoy it. It does 
not have to be a competitive program, there are competitive juices in varying degrees in 
everyone, but you need to be able to pick out those who are competitive and let them be and 
others who just want to relax and have fun. I happen to be a competitive sailor, actually a very 



 

small percentage of sailors ever really cross the starting line. As for cost there are programs, 
tuition assistance, you need to pay something, but I know even in the S class, we are always 
looking for people to come sail with us. Every year people like Fred Roy get a couple of high 
school kids to come sail for the season. 

On a personal note, what is your sailing history? 
 
I started sailing as a kid on my grandfather boat which was a big yawl. He promised when I 
could swim around his boat 3 times without stopping, he would give me a dingy. So when I was 
9 years old I got a 9 ft Dyer dingy. I still have the boat. It has been rebuilt a few times, my 
siblings used it, my children used it and probably so will my grandchildren. For a long time it 
was my only boat, then I started crewing for other people in 110’s and S boats. I moved up to 
bigger boats, sailing with a gentleman named Irving Pratt,  a commodore at the NYYC who had 
a 56ft Rhodes designed sloop named Caper, then I became involved with the AC aboard 
Columbia. But my first bigger boat was a Concordia yawl, then I bought another Concordia 
yawl, then I bought a NY36 and now I have an Intrepid 35, which right now is in the shop. Last 
December me and a partner bought the boat and we are in the process of fixing it up. I’ve had 
Shields and for 20 years I have been sailing with Mike McCaffrey on the S boat, then we sold it 
to Sheldon (Whitehouse), we still race the boat, we won the championship on the Bay last year 
with the S boat. 
 

OK, give us the scoop, what is it really like being commodore of the New 
York Yacht Club? There are many in the international racing world that 
consider it The Temple. 
 I had fun, I am not sure if everyone who has done it has had fun! Like any institution it has to 
stay vibrant or it will die. I was fortunate to be part of the group that after 1983 when we went to 
Australia to try to get back the Cup and didn’t, remember it went to San Diego, we had visions 
that this is just going to turn into a luncheon club in the middle of Manhattan, so that’s when the 
idea presented itself to acquire Harbourcourt and I was part of the  group that made it happen.  
The club is actively encouraging a younger membership, you have to. One of my girls is a 
member of the NYYC, her seniority number in the book is 2440, and I am number 189. Each 
year the club publishes a book listing members, unfortunately every year the number gets lower, 
people die or withdraw from the club. I can tell you number 1 was John Nicholas Brown, at one 
point it was Olin Stephens, now it is John Morgan, son of Henry Morgan. The membership is 



 

about 3000 in all different classes; military, senior members, etc. The nicest part of being 
commodore is the people. 
 

You have now moved on to the next exciting stage, as CEO of the Herreshoff 
Museum, what are some of your goals for the museum? 
We are in the middle of a number of capital improvements around here, the exciting thing is, it’s 
going to transform the way the whole campus looks. We are rehabbing a  property along the 
waterfront which we own, new fencing and walls, doing some work on the Burnside building, we 
are 6 to 8 months away from completion of the Reliance model project, where we are building a 
1/6 scale model of this 1903 America’s Cup defender, which was designed and built by 
Herreshoff, we have new exhibits; a lot is going on which will improve the museum experience. 
We have a gem of a collection, there is not a finer, better collection anywhere. We have 60 boats 
and several thousand artifacts and images, but we need to broaden our support base, with funding 
and volunteers to make things happen. We have a lot of work to do in regard to our collection 
and their care; artifacts need conservation, whether paper or photographs. We just cataloged over 
the winter, about 380 glass plate negatives that all deal with Herreshoff boats, now we are 
scanning and identifying, there is always a lot of that type of work. The museum is doing a big 
outreach with other organization like Mystic Seaport, even New Bedford Whaling Museum, 
trying to do a better job at outreach with other, like minded institutions. 
 
We have ideas for the main museum building. It was a boat construction plant so it is what it is, 
we have plans but it is not on the top of the list. The America’s Cup Hall of Fame is an element 
of the museum and goes hand in hand with our collection of artifacts and is an important part of 
the AC event. The Hall of Fame gives recognition to those whose achievements have been 
singular or hugely important to the event in the long run.  We host induction ceremonies across 
the country; in all it is an exciting time, with a lot happening. Coming up is our gala on June 20th, 
which is our major fundraising event  held under a big white tent on the waterfront, a very 
special evening. We also have a new executive director, a very good sailor, Bill Lynn; it is 
exciting to have someone on board who is young and dynamic. Halsey Herreshoff’s office is just 
across the street, so we see him often and he remains a trustee of the museum. It is an exciting 
time for us at the museum as we get ready for the opening of another season, come on by and see 
what we are up to!    
 



 
 
 
 

 
   

 
Provided by: Sailors for the Sea 

 
 

 
 

Coastal flooding is predominantly caused by 
storm surges that accompany hurricanes and 

other storms that push large amounts of seawater 
toward the shore.  Climate change affects coastal 
flooding through sea level rise and storm surge. 

 
 

Learn more about our changing climate at: 
SailorsfortheSea.org 

 
 

     
                 

 

http://sailorsforthesea.org/resources/ocean-watch-essays/plastic-pollution-and-its-solution
http://sailorsforthesea.org/resources/ocean-watch-essays/sea-turtles-call-conservation
http://sailorsforthesea.org/resources/ocean-watch-essays/sea-turtles-call-conservation


 

MEMBER NEWS__________ 
 
We want to hear from you! Send us your press releases and we’ll share them with Sail 
America’s membership. It’s a quick and easy way to reach out to others within the sailing 
industry. Send press releases and your company news to pdurant@sailamerica.com 
 

 
 

Sail America announces New Members  
 
Sail America is pleased to announce the following new members.  We are excited to 
have you aboard and look forward to working together to continue to promote the 
health and growth of sailing. 
 
Principal Financial Group principal.com 
Total Marine Supply totalmarinesupply.net 
 

 
 

Sail America Member Referral  
 
As a valued member of Sail America, you can play an active role in helping your industry 
trade association grow its membership by referring other companies in your network who 
would benefit from Sail America membership. With every new member we become a 
stronger representation of the industry and our collective voices get louder. The following 
member referred a new member to Sail America: 
 

 

 

Mathiesen Marine offers Professional Sales, Design, Troubleshooting, Installation, 
Education & Surveys for Electronics, Electrical, PC & Mac Based Navigation, Corrosion 
Issues, Electric Drive Conversions, Solar & Wind Power Systems + More.  
mathiesenmarine.com 
 
 

mailto:pdurant@sailamerica.com
http://www.principal.com/
http://totalmarinesupply.net/
http://www.sailamerica.com/
http://www.mathiesenmarine.com/


 
Marlow-Hunter signs OEM deal with SmartPlug Systems 

SmartPlug Systems announced that Marlow-Hunter entered into an OEM relationship with 
the marine electrical power manufacturer, as the yacht builder will now offer SmartPlug 
products across its fleet of sailboats. 
 
“Marlow-Hunter is a well-established and respected builder. Their vessels feature 
incredible craftsmanship and the latest in design,” SmartPlug founder and CEO Ken Smith 
said in a statement. “We’re proud to say SmartPlug is among one of the many state-of-the-
art options available to Marlow-Hunter customers.” 
 

The SmartPlug system is designed to replace the traditional and problematic twist-type 
inlets and connectors. 

More information: tradeonlytoday.com 

 

Navico launches new digital brand 

GoFree, a provider of digital content and services that is part of the Navico family of marine 
electronics brands including Lowrance, Simrad Yachting and B&G, announced the launch 
today of GoFreeShop.com. 
 
Through the cloud-enabled service, boaters have the capability to purchase, download and 
immediately use charts, as well as receive automatic software-update notifications directly 
from the home page of a Lowrance, Simrad NS or B&G multifunction display.  The goal is for 
boaters to spend less time updating their marine electronics, according to the company. 

GoFree also provides the ability to link tablets and mobile devices with compatible MFDs 
for the ultimate mobile control of navigation functions. “These recent developments in our 
digital products will change the way boaters use their electronics,” Navico CEO Leif 
Ottosson said in a statement. “The transition from Insight Store to the GoFree Shop is the 
just the first stage in our introduction of new functionality that no other marine electronics 
manufacturer offers. Not only does GoFree Shop offer the most expansive options for 
connectivity, but allows for infinite growth potential for the future of these devices.” 
 
More information: tradeonlytoday.com 
 

http://www.martinflory.com/releases/spg22317.pdf
http://www.martinflory.com/releases/spg22317.pdf
http://www.soundingsonline.com/
http://gofreeshop.com/
http://static-tradeonlytoday-wp.s3.amazonaws.com/wp-content/uploads/2015/04/gofree0406.pdf
http://static-tradeonlytoday-wp.s3.amazonaws.com/wp-content/uploads/2015/04/gofree0406.pdf
http://www.soundingsonline.com/


 

BoatUS: 2015 List of Top Ten Boat Names 
 
ALEXANDRIA, Va., March 30, 2015 – Big and small, power or sail, there are many different 
kinds of boats and so many different kinds of boat owners. But the one thing they seem to 
agree on is how boating makes them feel, at least if you’re looking at a boat’s name on the 
transom. “Serenity” has been named the #1 boat name for the second year in a row with the 
release of the 2015 list of Top Ten Boat Names from Boat Owners Association of The United 
States (BoatUS). It is also the name’s tenth appearance on the popular list of boat names 
issued annually since 1992 by the recreational boat advocacy, service and safety group. 
“Calm, peaceful and untroubled is what boating is all about for so many boaters,” said BoatUS 
spokesman Scott Croft. 
  

The BoatUS 2015 list of Top Ten Boat Names: 
1.             Serenity 
2.             Seas the Day 
3.             Andiamo (Italian for “let’s go”) 
4.             Aquaholic 
5.             Second Wind 
6.             Island Time 
7.             Happy Ours 
8.             Journey 
9.             Serendipity 
10.          Relentless 
 
For more information see:  http://www.boatus.com 
 
 
 
 
 
 
 
 

http://www.boatus.com/boatnames
http://www.boatus.com/


 
 

West Marine rolls out Father’s Day photo promotion 

 
West Marine announced its 2015 “Deck Out Dad” promotion, which runs from May 11 to 
June 19, with the winner announced the week after Father’s Day. 
 
This Father’s Day, West Marine is looking for the dad most in need of a waterlife makeover. 
By spreading the word on social media — Instagram, Facebook and Twitter — West Marine 
is encouraging folks to share photos of fathers who could benefit from a $500 West Marine 
gift card. 

Maybe dad will upgrade his fishing gear to better enable him to catch dinner — or just 
update his casual attire so he doesn’t embarrass the family at a favorite seafood restaurant. 
He might need foul-weather gear that doesn’t leak or a life jacket that doesn’t look as if it 
survived World War II. He might even want to spend the gift card on supplies to finish a 
boat project he started last season. 

Whether the dad in your life is incredibly makeover-worthy or just a little too frugal, West 
Marine wants to hear why he deserves to win new gear from the retailer. 

“There are a lot of people who love being out on the water with their dads — even if their 
dad could use a makeover,” West Marine senior vice president of marketing Deb Radcliff 
said in a statement. “The contest is a fun way to share photos of friends and families who 
enjoy spending time together on the water.” 
Photos should be posted on Instagram, tagged to West Marine and include the hashtags 
#westmarine #deckoutdad. 

Captions should include information about why the dad is deserving and/or in need of a 
makeover. 

The winning entrant will be asked to visit a West Marine store to pick up the $500 gift card, 
and must agree to a brief photo shoot that shows him shopping. (What he buys is up to 
him.) He must also agree to use of the photos (before and after) for West Marine 
promotional purposes. 

More information: tradeonlytoday.com 
 

http://static-tradeonlytoday-wp.s3.amazonaws.com/wp-content/uploads/2015/04/westmarine0416.pdf
http://static-tradeonlytoday-wp.s3.amazonaws.com/wp-content/uploads/2015/04/westmarine0416.pdf
http://www.soundingsonline.com/


 
 

US Sailing Summer Sailstice Celebration 

US Sailing is inviting people to sail “together” for the 15th annual worldwide Summer 
Sailstice celebration of sailing. For current sailors, this means starting their summer of 
sailing by hoisting sails on the summer solstice weekend of June 20-21. For non-sailors, it’s 
an invitation to connect with sailing at one of the thousands of sailing programs and 
facilities that are open and available to the public on US Sailing’s “Where to Sail” online 
directory. 

The Summer Sailstice website again plays host by allowing participants to RSVP and post 
their weekend sailing event or plans to capture a weekend in the life of sailing. 

“We really want to make people aware of just how accessible sailing is,” US Sailing training 
director Stu Gilfillen said in a statement. “With over 50 percent of the U.S. population living 
within 50 miles of the coastal sailing facilities and the vast majority of the balance of the 
population living within 50 miles of a freshwater sailing venue, it’s much easier to get on 
the water than most people think.” 

Although sailing seasons vary from the far north of Maine and Alaska to the far south in 
Florida, Texas and California, the summer solstice weekend works out to be an ideal time 
celebrate all aspects of sailing. School’s out and the peak summer sailing season is about to 
begin with summer camps, community sailing programs, yacht clubs, cruising clubs and 
numerous other sailing entities opening their doors to both new and experienced sailors. 

“I grew up a New England sailor, and one of the best things about starting Summer Sailstice 
is discovering all the different places and types of sailing people do across the U.S. and, in 
fact, around the world,” Summer Sailstice founder John Arndt said. 

More information: sailingscuttlebutt.com 
 

 

 



 

Sailing official threatens to move Rio Olympic events from polluted bay 
(April 25, 2015) – Rio 2016 Olympic sailing events could be moved from Guanabara Bay if 
action isn’t quickly taken to clean the bay, an International Sailing Federation official said, 
according to The Associated Press. 

Alastair Fox, head of competitions for the governing body, ISAF, said: “We’ve got quite 
frustrated with it all,” adding that Brazilian “politicians and the government must get 
going”. 

“If we have to race all the races outside the bay, if that’s what it comes to, to ensure a fair 
regatta, then that’s something we’re going to explore and could do,” Fox said, “We are going 
to review the situation and make some more recommendations, demands is probably the 
right word, to make sure things are done.” 

Fox suggested two sailing courses located just outside the bay in the open Atlantic, and a 
third being planned there, could be used for all races. Three other courses have been 
planned inside the bay but may not be used. In December, scientists said a “super bacteria” 
was discovered in Guanabara Bay, according to the AP. 

In July, U.S. Olympic Sailing managing director Josh Adams said the unhealthy conditions of 
the bay had been “largely exaggerated for effect” by mainstream media, adding that the 
worst-case conditions of Guanabara Bay were in an area that won’t be used for Olympic 
competition. 

Adams also said in July that US Sailing athletes took preventative measures before traveling 
to Rio for an Olympic test event in August, for a combination of the water conditions and 
general living in the Brazilian city. 

“The bottom line is we’ve got to have a fair Olympics,” Fox said, “and make sure that our 
sailors are not at risk from health problems and there is fair racing.” 

The enclosed bay is heavily polluted and has been described as an “open sewer” by Olympic 
sailors. The Rio state government promised to reduce the amount of raw sewage flowing 
into the bay by 80% but has since admitted that goal is unlikely to be met. 

Last week officials in Rio revealed that 32 tons of dead fish have been cleared out of the 
lagoon where the Olympic rowing and canoeing events will take place next year. 

 
More information: sailingscuttlebutt.com 

http://email.sailingscuttlebutt.com/t/j-l-dhtudlt-oolyjlut-yu/


 
 
 
 

 
 
 

Sail America Member Referral Plan 
 

As a valued member of Sail America, you can play an active role in helping your industry 
trade association grow its membership by referring other companies in your network who 
would benefit from Sail America membership. By referring new member companies, 
marine reps, sailing schools, riggers, and manufacturers, you’re contributing to the vitality 
of the industry, and the continued success of Sail America. With every new member we 
become a stronger representation of the industry and our collective voices get louder. 
 
If a new member joins Sail America because of your referral, we would like to offer you the 
following benefits to say thank you: 
 
1)  Acknowledgment at the Industry Meeting at Strictly Sail Pacific in Oakland, CA, April  
      2016.               
2)  Four complimentary tickets to Strictly Sail Pacific in Oakland, CA, April 2016. 
3)  Recognition on Sail America’s website. 
 
Please contact Stephanie Grove, Sail America’s Membership Coordinator, for more details. 
She can be reached directly at 401-289-2540 or sgrove@sailamerica.com. 

Thank you for your continued support! 

http://www.sailamerica.com/
mailto:sgrove@sailamerica.com


 

Sail America’s Industry Conference to Focus on  
Growing Your Business, Growing the industry 

 
The Sail America’s Industry Conference (#SAIC15), sponsored by B&G, and is the place for sailing 
executives and marketing professionals. Taking place June 22-24 at the Hyatt Regency in Newport, 
RI, this conference features educational seminars, panels, and networking events that promise to 
strengthen your business and help to grow the sailing industry.   

The first day will focus on Modern Marketing and the Customer Lifecycle.  Keynote speaker Jeanne 
Hopkins, Senior Vice President & CMO at Continuum Managed IT Services and co-author of a No. 1 
best-selling mobile marketing book on Amazon.com, will open the conference by discussing three 
strategic and operational challenges: how to connect with distracted, empowered customers; how 
to engage customers once those connections are made; and how to nurture customer obsession.  
The voyage will continue as we explore marketing strategies across the buyer’s journey – from 
building awareness and converting leads, to post-purchase engagement.  We’re gathering some of 
the brightest minds in marketing to share insights for keeping up with the rapid rate of change in 
digital marketing. Throughout the day, experts will present strategies and tactics you need to make 
modern marketing succeed in your organization, no matter the size of your business – or your 
marketing department.   

Additional speakers and topics include: 

Matt Sellhorst, Applying the Customer Lifecycle to the Sailing industry 
Michelle Girasole, Content Strategy 
Chris Sheehy, SEO, Ad Words and Organic Search 
Chuck Murphy, Building Landing pages that Deliver 
Sally Helme, Print Media Strategy 
Mari Anne Snow, Building a Consolidated Digital Program 
 
The second day will focus on a new industry initiative to collaboratively grow sailing.  The 
discussion will bring together the newly formed Grow Sailing Leadership team from across the 
industry to share with and to learn from us how we can work together to strengthen the industry.  
The conference will close with Nate Fristoe, Managing Director of RRC Associates, comparing the 
ski and snow industry with the sailing industry, “Survival and Growth: Lessons from the Ski 
Industry.”  Twenty years ago the ski industry was facing the departure of the Baby Boomer and a 
potential significant contraction of its core market – we will explore what sailing can learn from 
skiing, both in terms of successes achieved and mistakes made. 

Industry sponsors include: B&G, West Marine, New England Ropes, FSE Robline, Ronstan, JBoats, 
The Sailing Company, Vetus Maxwell, Sailors for the Sea, US Sailing, Novabraid, Gill, Imtra, Murray 
Yacht Sales, Sailing Magazine 

For complete Conference details, schedules and to register please visit the visit the Sail America 
Industry Conference website. 

http://www.sailamerica.com/events/saic/
http://www.sailamerica.com/events/saic/
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