
NEWS & EVENTS  

• Get updates on all the latest           

  happenings, from Strictly  

  Sail Pacific to fun facts that  

  keep you in the know.

• Keep up to date with all  

  things Sail America via a  

  message from our      

  Association Manager.

WAYPOINTS
A newsletter favorite!

Get up close and personal 

with one of our members 

through this feature article.

MEMBER NEWS
• Sail America benefit  

  update

• Spread your news! Send  

  us your press releases and  

  we’ll share them with Sail

  America’s membership.

• New Member Profile; We  

  like to welcome new  

  members in style!

• Sailors for the Sea keeps  

  you up to date on    

  environmental news. 

PROGRESSIONS & 
JOB POSTINGS 
A fantastic way to let the 

industry know about an 

exciting career move, job 

posting or addition to your 

company.
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MESSAGE FROM THE
ASSOCIATION MANAGER

Dear Sai l  Amer ica Member,

I t  was great  to see many new and famil iar  faces in Annapolis  at  the
Sai l  Amer ica Industr y  Break fast ,  sponsored by the United States
Boat  Shows.  I  sincere ly  enjoyed walk ing the show and seeing so
many invit ing booths.  I t  was a  pleasure to recognize Jeanneau,
US Watercraf t ,  Mar low,  Spinlock ,  Spade Anchors and Lagoon for
winning our  “Best  in  Show” awards,  sponsored by Weems & Plath.

We recent ly  trave led to Richmond to conduc t  an on-si te  v isi t  for
exhibitors.   Dur ing the v isi t  we were able  to answer quest ions about
the si te ,  show operat ions and logist ics.  We met with representat ives
f rom the Mayor ’s  Of fice,  t wo Cit y  Counci lors ,  and Direc tors of  both Visi t  Richmond and the 
Chamber of  Commerce.  They are ver y  exci ted about  the show moving to Richmond,  and we 
also look for ward to working together  in  the hopes that  Str ic t ly  Sai l  Pacific can suppor t  
Richmond.

I  am pleased to repor t  that ,  by  in  large,  the membership took advantage of  the exc lusive 
space al locat ion per iod and members were able  to se lec t  the booth space they pre ferred.   
Now the sales applicat ions wil l  be accepted on a first- come first-ser ved basis .  The show 
space is  fi l l ing up and we have sold out  of  the premium booths (corner/end) and overal l  
have sold 50% of  our  space.  This  is  far  ahead of  previous year ’s  sales and demonstrates the 
industr ies commitment to this  impor tant  show. In the water  we have more catamarans than 
ever  before and several  brands that  have not  been in the show before!

In Annapolis  we engaged in a  brainstorming session to generate both show market ing and 
special  event  ideas for  the 2016 Str ic t ly  Sai l  Pacific Show. On our recent  v isi t  to  Richmond 
we generated some of  the same ideas and quest ions that  were discussed in Annapolis .  Your 
input  has already begun to be turned into ac t ion and the show is  real ly  beginning to take 
shape.  This  is  your  show and I  continue to encourage you to share ideas that  wil l  he lp 
create a  fest ive atmosphere where we can at trac t  new audiences as wel l  as  our  fai thful  
show fol lowers!

At this  t ime,  we are exci ted to announce the Cour t yard Marr iot t  Hote l  in  Emer y vi l le  as the 
of ficial  Host  Hote l  for  the 2016 Str ic t ly  Sai l  Pacific Show. We have negotiated special  room 
rates for  exhibitors.  We wil l  have a  reser vat ion l ink up shor t ly  on the show website  at  
ht tp://str ic t lysai lpacific .com/resources/hote ls/.  I  appreciate  al l  of  your  he lp,  feedback and 
ideas that  have been generated since announcing the move for  the 2016 SSP Show. I  look 
for ward to more dialogue that  wil l  continue to bui ld and grow not  only  the industr ies boat  
show on the West  Coast  but  similar  shows around the countr y.  
I  hope to see you al l  in  St .  Petersburg in December!

Best ,

Peter  Durant

http://www.sailamerica.com/


By way of introduction, what is your background that brought you into the SailTime community?

>> READ THE FULL ARTICLE ONLINE AT WWW.SAILAMERICA.COM/ASSETS/1/7/WAYPOINTS-_TODD_HESS_OCTOBER_2015.PDF

In addition to being CEO and President, I am also the owner of a SailTime location in Maryland on the Chesapeake Bay. For the last decade, from roughly 2000-2010 my 
background has been in executive business management. Back in 2005 I started a SailTime location and then in 2007 I and several of the other owners came together and 
acquired the business from the founders; one of the founders, George Bonelli is still involved. In late 2009 there was a decision to select a new leader of the company and at 
that time the owners’ board of directors gave me the opportunity to take on that role. SailTime had been a licensee business concept up until 2009, however under my 
leadership we embarked on converting to a franchise in order to provide a consistent product. Being a franchise instills a higher degree of integrity because it is required that 
the business abide by federal regulations and a degree of service and agreement disclosure.

TODD HESS  
President and CEO of Sail Time

WAYPOINTS  
Continuing our discussion of the shared economy branching out into the boating world, Sail America talked to Todd Hess, President and CEO of Sail Time since 
2010. His enthusiasm and excitement for the company certainly has not diminished. Hess is particularly pleased by the addition of Beneteau boats to the fleet; 
hear how it all came about starting with a reconnection at a Sail America conference where Hess was a panel member and next time you bemoan an airport delay, 
remember this story. 

How does SailTime’s program compare to chartering a boat?
for the person who might be interested in getting out on the water sailing for one week a year, or even two weeks, one week in both the summer and winter season, then I 
would recommend a charter. But if sailing is the primary goal, to become more proficient and really participate in the sport, than ST is a good alternative to chartering, you 
can use the boat a few times a month and really get your time on the water.
Once a member has completed the training, the next step is to basically log in, pick up a set of keys and get out on the water. Once back at the dock, go through the check 
out process and that’s it, basically a member is using the boat in the same way as an owner. Members can bundle the time to go out for multiple days or stay aboard for a 
few hours and use the marina facility to relax. Once a member gets to the point where there is real enjoyment in sailing and the desire to spend more time on the water, then 
might be the time to start thinking about ownership.

Though sharing is the new economic rage, from your perspective having operated on this model for some 
time, how do you see the future of this shared economy?
I think it works as long as there is plenty of oversight and management. I think for things like cars, houses, planes and boats, it can be delivered as a safe reliable managed 
product and the public will use it. Repackaging underutilized assets into a smaller usable product make things more affordable for the middle class market which is the 
largest market in the economy. Of course, there are some concerns, you can’t go too far with it, you can’t have unvetted people sharing an airplane as a peer to peer, there 
has to be some controls. I think there is a limit and it will be interesting to see how far it goes.

http://www.sailamerica.com/assets/1/7/Waypoints-_Todd_Hess_November_2015.pdf


OFFSHORE SAILING 
SCHOOL PREPARES 
TO DELIVER 12 
COLGATE 26 
SAILBOATS TO U.S. 
NAVAL ACADEMY
Fort Myers, Fla (November 2, 2015) – 
America’s #1 Sailing School based in Fort 
Myers, Fla. is preparing to deliver 12 Colgate 
26 sailboats to the U.S. Naval Academy this 
month.
Designed by Offshore Sailing School founder 
Steve Colgate and naval architect Jim Taylor, 
the Colgate 26 sailboat has been used to train 
Naval Academy sailors since 1999. Colgate 
designed the boat specifically for training with 
an area for the instructor behind the main 
cockpit where students learn to sail. Colgate 
designed the boat in 1996 after using Solings 
in the company’s schools since its founding in 
1964. The U.S. Naval Academy reviewed 
several boat designs before selecting the 
Colgate 26, which they brand the NAVY 26. 
The Academy has ordered 42 boats over the 
years Steve Colgate said, and “we are so 
pleased that these 12 new boats will be used 
specifically for the Academy’s collegiate 
racing program. We are very proud of this fun 
and fast boat.” 
The Colgate 26 is used for the School’s sailing 
lessons, Learn to Sail, Performance Sailing, 
and Fast Track to Cruising® certification 
courses, and corporate team building and 
group regattas. The Colgate 26 is built by 
Precision Boat Works in Palmetto, Florida.

We are very proud of 
this fun and fast boat.

“
”

Offshore Sailing School’s seven locations 
include three year-round resort-based campuses 
in Florida (Captiva Island, Ft. Myers Beach, and 
St. Petersburg) and two in the British Virgin 
Islands on Scrub Island and Tortola. The 
company operates two seasonal schools on New 
York Harbor. Sailing programs include two-hour 
and longer lessons and rides, and two-day and 
longer sailing certification courses from Learn to 
Sail and Performance Sailing, to Bareboat 
Charter and Live Aboard Cruising.

Social Media & Your Business

A simple task of “liking” a business you would like to connect with can open the door to 
a long and beneficial relationship. Make sure to “like” Sail America today!

Keep your customers in the know about promotions, exciting news and events without 
having to plan, design and prepare complex email marketing campaigns.

Utilize social media to keep up with your competition!
What are their followers “liking”? What are they promoting this season? Are their 
followers “talking” about something that will soon be trending?

N E T W O R K I N G

A C C E S S i B I L I T Y

AWA R E N E S S

NEWS & EVENTS  

Coastal Navigation and Passage Making. 
Offshore Sailing School also offers corporate 
team building programs and group regattas, and 
operates two Sailing Clubs on New York Harbor. 
Offshore Sailing School has taught more than 
130,000 adults and families to sail or sail better 
for over 51 years. For more information on 
course schedules, locations and other sailing 
programs, visit www.OffshoreSailing.com.

https://www.facebook.com/Sail-America-51782275895/
https://twitter.com/SailAmerica
https://www.linkedin.com/company/sail-america?trk=company_logo


Co-authored by BoatUS President Margaret Podlich and AMA 
President Robert Dingman.– 

The coming of cooler weather means an end to the boating and 
motorcycling season for many. Chiefly important in preparing these 
vehicles for winter is managing the potential for engine damage 
from the federally-mandated ethanol blend in our nation’s gasoline 
supply.
Ethanol in gasoline stored for long periods can damage marine and 
motorcycle engines: “phase separation” of the fuel can leave a 
corrosive water-soaked ethanol mixture at the bottom of the gas 
tank. Half of the respondents of a recent Boat Owners Association of 
The United States (BoatU.S.) survey reported that they have had to 
replace or repair their boat engine or fuel system parts due to 
suspected ethanol-related damage, costing an average $1,000 for 
repairs. 
To prevent ethanol problems over the winter, boats with built-in gas 
tanks should have fuel stabilizer added and the tank left nearly full. 
E10 fuel remaining in small portable gas tanks (and not pre-mixed 
with 2-stroke engine oil) should be poured into your car’s gas tank 
and used quickly. Same goes for motorcycles - store full with 
stabilizer or drain completely.
So how did ethanol get into our gas? Signed into law in 2005 and 
expanded in 2007, the Renewable Fuel Standard (RFS) requires an 
increasing amount of biofuels such as corn ethanol to be blended 
into the gasoline supply. However, the ethanol mandate has failed to 
achieve promised consumer and environmental benefits.
In addition to winter storage and engine repair concerns, 
ethanol-blended fuel is actually worse for our air and water. 
According to research from the University of Tennessee, ethanol’s 
“clean alternative” record is “highly questionable.” 

In addition to winter storage 
and engine repair concerns, 
ethanol-blended fuel is 
actually worse for our air 
and water.

“

”
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The 2014 federal National Climate Assessment reported that ethanol 
production can require 220 times more water than gasoline.
Ninety-one percent of those surveyed by BoatU.S. prefer 
non-ethanol fuel for their boats. An AMA-commissioned poll found 
that 78 percent of all voters – not just motorcycle owners – have 
“very serious concerns about E15 use” and 70 percent oppose 
increasing the amounts of ethanol blended into gasoline.

But the Environmental Protection Agency ignores the public’s 
concerns and continues to increase the amount of ethanol required to 
be blended in our nation’s gas. Even though it’s illegal to use E15 
(15 percent ethanol by volume) in marine engines, snowmobiles, 
motorcycles, lawnmowers, and any vehicle made before 2001, E15 
can now be found in 24 states. Using E15 in many vehicles on the 
road today will void the manufacturer’s warranty.
With a recent $100 million USDA grant made available to subsidize 
the installation of blender pumps at gas stations throughout the 
country, access to ethanol-free gas may soon be more difficult, 
leading to even more cases of inadvertent misfueling and engine 
damage.
Thankfully, Congress is considering bipartisan legislation to repeal 
the ethanol mandate, but the question remains whether our 
legislators will protect consumers and our environment by 
eliminating the ethanol mandate.

WINTERIZATION & ETHANOL-BLENDED FUELS
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Benefit Update
CONNECT TO YOUR CUSTOMER!
You may not be aware of this amazing corporate member benefit, but it’s a good one! 
Sail America would be happy to share your news, promotions and more via an email 
blast to it’s over 15,000 consumer emails. If you have any questions, please drop 
Stephanie Grove a line at 401.247.0313 ext.110 or sgrove@sailamerica.com.

MEMBER HIGHLIGHT
Discover Sailing:
The Discover Sailing Pavilion is a 
consumer facing program that uses 
members products to educate and 
engage consumers. This is a great 
opportunity for Sail America 
members to highlight their 
equipment, a new boat, or new gear 
and electronic devices. 
For more: 
http://www.sailamerica.com/educat
ion/discover-sailing-events/

Today, one out of every 10 people 
depends on the ocean for their
livelihood. 30% of the global
population lives in coastal areas, and 
according to scientists at Texas A&M 
University, we can expect a 200% 
increase in the amount of urban land 
within coastal zones by 2030. Meanwhile, 
16% of animal protein comes from the 
ocean. And we are hungry for more.

“

”
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Learn more at sailorsforthesea.org

http://www.sailamerica.com/
http://www.sailorsforthesea.org/
http://www.sailamerica.com/education/discover-sailing-events/
http://www.sailorsforthesea.org/
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   Karma Yacht Sales is proud to announce that The Boy Scouts of America- Pathway to Adventure Council will present 
the Whitney M. Young, Jr. Service Award to Co-Owner/Co-Founder Louis (Lou) Sandoval in recognition of his 
involvement helping inner city youth.
   The award is named after American Civil Rights leader Whitney M. Young Jr., who had a dream of justice and equality 
for all. It is presented by the National office of the Boy Scouts of America to adults and organizations who have 
demonstrated involvement in the development and implementation of Scouting opportunities for youths who come from 
rural or low-income, urban backgrounds.
   As the recipient of the Whitney Young Service Award, Mr. Sandoval becomes part of a prestigious group of individuals 
and organizations that have received the honor. “We are very proud of Lou’s accomplishments in giving back to the 
Chicago area youth. It aligns within our business philosophy for Karma Yacht Sales,” said business partner Jack Buoscio. 
"Just like Mr. Young himself, this year’s honorees have demonstrated exceptional service and have blazed a trail of 
leadership in improving life in all areas of our great city,” said Pathway to Adventure Council COO Marc Ryan. "Scouting 
is better because of fine gentlemen like Mr. Sandoval and the world is better because of Scouting.”
   The Service Award will be presented to Mr. Sandoval on November 14, 2015 along with four other honorees from across 
the civic leadership of Chicago. To learn more visit: 7th Annual Whitney Young Awards.
   Lou Sandoval credits his involvement in the marine industry and the sport of sailing with a path that began in Scouting 
on the Southside of Chicago as a youth. He has served actively as a Scoutmaster, District Committee member, Council 
Board Member, Executive Board member and Council Commissioner. He currently serves as the Council Commissioner 
and executive board member for the Pathway to Adventure Council- covering the Chicagoland / NW Indiana area. Lou is 
civically active on several professional and Non-Profit boards, where he actively serves as an industry leader as well as 
local community leader.

Boy Scouts of America Honors Businessman
Louis Sandoval with Whitney M. Young, Jr. Service Award



As a valued member of Sail America, you can 
play an active role in helping your industry trade 
association grow its membership by referring 
other companies in your network who would 
benefit from Sail America membership. By 
referring new member companies, marine reps, 
sailing schools, riggers, and manufacturers, 
you’re contributing to the vitality of the industry, 
and the continued success of Sail America. With 
every new member we become a stronger 
representation of the industry and our collective 
voices get louder.

If a new member joins Sail America because of 
your referral, we would like to offer you the
following benefits to say thank you:

1) Acknowledgment at the Industry Meeting at 
SSP in Richmond, CA, April 2016.
2) Four complimentary tickets to Strictly Sail 
Pacific in Richmond, CA, April 2016.
3) Recognition on Sail America’s website.

Please contact Stephanie Grove, Sail America’s 
Membership Coordinator, for more details.
She can be reached directly at 401-289-2540 or 
sgrove@sailamerica.com. 

�ank you for your continued support!

MEMBER 
REFERRAL 
BONUS

Sail America has added a new benefit available to our members! As one of many Sail 
America membership benefits, Sail America recently published and distributed 
electronically our new 2015 Professional Sailing Resource Guide, which serves as 
an invaluable resource to those who desire access to professionals and companies 
that provide products or services to the sailing industry.

M E M B E R NEWS
Benefit Update

Send us your company news!
Sail America News is interested in your firm’s news, events, activities and job postings.
Send press releases or inquiries for consideration to Peter Durant: 
pdurant@sailamerica.com

The guide was emailed to tens of 
thousands of consumers in the United 
States and posted on Sail America’s 
homepage and is free to all! It will be 
updated annually to include new products 
and services available to the industry and 
consumers.

Click here and download your copy!

http://www.sailamerica.com/assets/1/7/Sail_America_Resource_Guide.pdf


COACH/DIRECTOR 
OPPORTUNITY
J/World San Fransisco Sailing
Alameda, CA
J/World Performance Sailing is seeking an experienced instructor for our San 
Francisco location. 
We are looking for a key person to join the leading performance sailing company 
in the world.  We have a blast doing what we do.  We teach people how to sail, 
and we teach sailors how to be better sailors.  

50 Water Street • Warren, RI • 02885 • 401.289.2540

WWW.SAILAMERICA.COM

Promoting the health and growth of sailing. 

JOB POSTINGS

MEMBERSHIP ASSOCIATE
US Sailing
Portsmouth, RI
The Membership Associate position is an entry level position and an ideal 
starting place for an individual with initiative and an interest in gaining 
professional experience in the sailing industry. Excellent customer service skills, 
exceptional attention to detail and strong problem solving skills are required, 
along with the ability to follow directions and work as part of a team. The 
Membership Associate is a key part of the team responsible for member 
services, membership renewal, new member acquisition, and benefit fulfillment.

GRAPHIC DESIGNER / 
MARKETING ASSOCIATE
Edson International
New Bedford, MA
Key to Edson’s growth and future success is a creative and detail oriented 
Marketing Associate possessing excellent graphic, organizational, 
communication, and team building skills.

http://www.sailamerica.com/
http://www.sailamerica.com/
http://sailingjobs.sail1design.com/employment/listingdisplayprint.aspx?lid=3637
http://sailingjobs.sail1design.com/employment/us-sailing-membership-associate-listing-3674.aspx
http://sailingjobs.sail1design.com/employment/jworld-san-francisco-sailing-coachdirector-opportunity-listing-2216.aspx
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